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1. Keyword Selection 
 
Keyword selection is one of the most important decisions you will make when getting started 
with SEO. While keywords can be changed as a later date, it’s difficult and often not ideal to 
change them after the fact. 
 
You need to add keywords to all of your on-page elements (think title tags, H1, image name, 
keyword in the body etc) in order to send positive signals to Google that this is what the topic of 
your page is about. You may have perfect SEO in all other ways, but if you don’t select the right 
keywords that are going to get the right kind of business on your website, your SEO efforts 
won’t be successful.   
 

a. Current Keyword Ranking 
 
You currently rank for the following keywords: 
 

Keyword Position 

Barrie Graphic Design 64 

Graphic Design Barrie 57 

 
 
These are decent keywords that will drive customers to your business. You could probably rank 
in the top ten or even high for both. However, given your interest in more specific forms of 
packaging design, I would choose to focus our efforts on the keywords in the next section.  
 
Recommendation: 
Try to rank for the keywords mentioned below. You should also try to rank your site for more 
keywords. I suggest using a keyword tool and optimizing some of your blog posts and portfolio 
for low competition search terms (think informational like “Portfolio of a Graphic Design”) in 
order to get more traffic onto your site. While these search terms might not convert as well, 
Google still favours websites that have  
 
 

b. Proposed Keywords 
 
Here is some keyword researched I performed. You’ll see the monthly search volume in 
Canada, the keyword difficulty score according to the Moz tool, and the opportunity, which is a 
metric that factors in difficulty of getting to the first page with the upside benefits to your 
business of getting there.  
 
 

Keyword  Monthly Volume Difficulty  Opportunity  

Packaging Design 
Canada 

10 30 83% 

Packaging Design 
Toronto 

110 33 84% 

Packaging Design 720 56 53% 

Product Packaging 
Design 

50 44 68% 

Packaging Designer 20 44 68% 



Toronto 

Custom Packaging 
Design  

10 31 76% 

Custom Packaging 
Labels 

10 18 79% 

Package Branding 
Design 

10 18 53% 

Logo Design Canada 70 13 83% 

Logo Design 
Toronto 

480 20 86% 

Graphic Design Barrie 40 25 88% 

Barrie Graphic Design  20 18 88% 

Freelance Graphic 
Design  

260 34 83% 

 
Recommendation: 
Please note that these are not easy keywords to rank for. Because they are commercial and 
have generally high search volumes, lots of quality websites will be targeting these keywords as 
well.  
 
I have bolded the keywords I think represent the ideal mix of decent search volume, not too 
difficult to rank for and suitability for your overall business goals. You are free, however, to 
choose other keywords if you prefer as you may not want to target Toronto (I think it’s your best 
option though). I’ll go into more about how to optimize a specific for page for these keywords in 
the next section.  
 
 

2. Homepage Optimization 
 
Your homepage is very important for SEO purposes as well as converting new users to your 
business through organic traffic. On any homepage, it’s good to have information about your 
businesses, its services, a general value proposition and a call to action to fill out a contact form 
at the end.  
 

a. High Bounce Rate 
 
Your homepage has a very high bounce rate. In April and May of 2017, your home page had a 
bounce rate of 83%, which is extremely high and bad for several reasons. First, if potential 
customers are arriving on your site and leaving without clicking or engaging with anything, this is 
a loss of potential customers for your business. The second reason has to do with SEO. Google 
will penalize sites with high bounce rates as it suggests users are not finding what they were 
looking for on your page. If you want to rank for competitive search terms, you have to bring 
your bounce rate down.  
 
Recommendations: 
My general suggestion would be to take the about me copy from that page and put it on your 
home page. It offers a clear pitch of who you are and why a customer should hire you. In 
addition, I recommend using buttons on your page to send the user to your portfolio or a contact 
you page. Since any customer from organic SEO would probably want to look at your portfolio 
before hiring you, perhaps your portfolio would be best.  



 

b. On-page optimization for keywords 
 
Your homepage is the place where you should be trying to rank the keywords I described 
above. It is the most important page on your site and generally has the highest page authority. 
So you need every home page element optimized for that search terms.  
 
Recommendations:  
 
Here’s a breakdown of how to optimize your homepage for keywords: 

 Title Tag: use this exact phrasing for the title tag on your home page. It has a limited size 
and I tried to fit as many of the keywords in there as possible.  

o Packaging Design, Branding & Logo Design Toronto | Uniful 

 Meta description: write a phrase 255 characters in length that explains your business 
and why a customer should hire you. This is the text that comes up on the homepage 

 H1: Make your H1 Designer for Package Branding and Logos  

 Copy: add the 3 keywords (Packaging Design Toronto, Package Branding Design & 
Logo Design Toronto) to the body copy at least once. The early you mention these 
keywords in the copy, the better, but the language should still flow naturally. 

 Image: Add an image of yourself and make the title Packaging & Logo Designer 
operating around Toronto or something similar to this 

 Footer: Add these keywords to your description in the footer 
3. External Linking 

 
Once you have your keywords properly set up, external links pointing to your website are by far 
the most important factor for ranking your page (estimates says that this makes up about 50% 
of how Google ranks your page).  Your current backlink profile is very limited and I recommend 
you get started building links right away.  

 

a. Google My Business and Local Directories 
 
One of the easiest ways to get links is through building profiles on local directories. While your 
goals are not local, they are still links that will benefit your domain authority. Some ideas include 
business.com, fyple.com and viesearch. In addition, try to get your site listed as a business on 
the government of Canada’s website is another great option. 
 
I also recommend you create a Google My Business profile, even though you aren’t just 
interested in local clients. It is definitely beneficial to your backlink profile.  
 

b. Local Outreach for Editorial  
 
These are harder to get, but ultimately much more powerful. If you can get yourself featured as 
a local entrepreneur, in your high school’s newsletter or anywhere, these links are extremely 
powerful. Again, try to reach out to local publication or nice entrepreneur ones. You can also 
see if any of these would let you write a guest blog highlighting your expertise. 
 

c. Other Link ideas 
 



There are so many ways to get links and it’s so contextual for your specific website and 
industries. In general one of the best ways to find ideas for links is to use a tool like ahrefs and 
see where some of your competitors are getting links. If a site is linking to a competitor, then 
you can possibly get a link as well. Also see if there are websites that featured packaging 
design where you could submit your work to be featured that will link back to you. Ditto for 
websites where people vote on the design.  
 
 

4. Internal Linking  
 
Internal linking is another tactic you can use to boost your SEO efforts for a couple of reasons. 
First, if users are clicking on your internal links, they are sending positive signals to Google that 
they find your website relevant. Secondly, every page on your website has a certain amount of 
link juice, and if you direct all of that to the homepage, it will help improve the page’s overall 
rankings.  
 
Recommendation: 
Currently, none of your pages have internal links. I recommend adding a link from every page to 
the homepage. When linking, try to make the highlighted text language (called anchor text) 
natural instead of jammed full of keywords. For example, an ideal link from a portfolio page to 
the page would be Find out more about my package design and brand options for your 
business.  
 
 

5.  Schema Markup  
 
A schema markup is a snippet of code that input into your website. It provides more information 
to Google about your website, what it is and why it exists (e.g. whether it’s a business, 
newspaper, blog etc). Sites with schema markup generally perform better in search engine 
results. 
 
Recommendation: 
Create a schema markup for your website. You can do so using this handy wordpress plugin.  
 

6. Page speed  
 
Page speed is also an important ranking factor for Google. A page that is too slow will rank 
worse than a page that is fast (all other things being equal). In addition, slower load times can 
also lead to user abandonment, which increases you bounce rate 
 

a. Too many images 
  
The main reason your page load time is bad on the homepage is because you have too many 
images. While a few images are great for any webpages, having too many causes problems like 
these. 
 
Recommendations: 
As I mentioned above, you should move your images off the homepage and replace it with more 
text and this is just one more reason to do so. But in addition to this, you can also download this 
wordpress plugin that optimizes your image file size for the website.  

https://en-ca.wordpress.org/plugins/schema/
https://wordpress.org/plugins/wp-smushit/


 
 

b. Code bloat 
 

Many websites are built with less than optimal coding. While this isn’t the biggest of your issues, 
it’s worth addressing to make your page speed a little faster.  
 
Recommendation: 
Install this wordpress plugin. It will allow you to leverage browser caching and minify your CSS 
and Javascript.  
 
  

7. Blog 
 

Blogs are a great SEO tool for businesses for several reasons. They add new content to your 
site (a positive ranking signal for Google), let you build internal links, can be ranked for less 
competitive keywords, can be shared socially and if you blogs are top quality can even generate 
natural links. But they are a lot of work as well and it’s hard to prove their impact in the short-
term.  

 
Recommendations: 
I noticed that you used to post a lot on your blog but have since stopped. It’s tough, but blogging 
once a month can bring a lot of benefits to your business. Or it can be better to hire a freelancer 
if you have the budget. Here are some things to keep in mind while blogging: 

 Optimize for low competition keywords. You can look into them using the Moz Keyword 
explorer, which gives you two free queries a month as well as recommendation. There 
are other free keyword tools available. This will help drive more traffic to your site 

 Blogs are also great for sharing on social media. Social shares drive traffic  to your 
website and have also been demonstrated to boost your overall domain authority like an 
external link would.  

 In general, posting once a month is ideal for your audience and in Google’s eyes, but 
even less if you produced more quality content over quantity. Quality content is what will 
get you a link.  

 

8. Technical SEO 
 
While technical SEO might sound difficult, it’s actually all about making sure a few things are set 
up to get your pages indexed and help Google spiders make sense of your website.  
 
Recommendation: 
Install the Yoast SEO plugin. This will generate an XML sitemap as well as a Robots.txt file for 
your website, which is important for Google when indexing it. In addition, you should verify your 
website with Google Search Console so that you can monitor technical SEO performance and 
address any issues as they arrive (mostly this will be 404 errors and submitting pages for 
indexing). 

https://en-gb.wordpress.org/plugins/wp-fastest-cache/

